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j =917 -understand the definitions, terminology and concepts of culture and its relationships with tourism
== -understand cultural tourism supply by examining different categories of cultural attractions, and the contexts within which culture exists and additional perspectives on scale from the supply perspective
-understand cultural tourisn demand by analyzing the nature of heritage demand, visitor characteristics, visitor typology and their motivations driving to visit heritage sites.
(COUrSe —acknowledge heritage tourism management by examining ownership, economics, strategies for managing visitors and residents, and heritage interpretation.
Objectives)
The course of Cultural Tourism Management in Asia is a conceptual partnership between culture and tourism; analysis of a wide range of cultural heritage
DLE}E]HQ attractions: heritage visitors&rsquo: behavior especially motivation; contemporary approaches to cultural tourism development and management: and heritage
- marketing in Asia. This course also provides higher level of understanding of culture and tourism management is Asia, particularly focusing on South Korea and
(CQUFS,e help not only qualifications for occupations in the tourism and leisure industries, but a broad understanding of culture and management in Asia. The course is
Descript |on) designed to educate the students in new ways of thinking of concepts |ike Korean Wave and other, directly understand market, particularly in the cultural
tourism and leisure industries as well as broad spectrum of management studies.
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( Learning materials Assignments )

M=
(Week1)

Intro into the course. Defining Cultural Tourism.

2=
(Week?2)

Challenges in Achieving Sustainable Cultural Tourism

SICES
(Week3)

How Tour ism Works

4=
(Week4)

Cultural Heritage Management

KI5z
(Week5)

Tangible Heritage

6=
(Week6)

Intangible Heritage and |ts Management

M7=
(Week7)

Cultural Tourism Products — A Regional Perspective

8=
(Week8)

Midterm Exam

HMI9=
(Week9)

Commodification, Environmental Bubbles, and Cultural Tourism
Products

M10=
(Week10)

The Cultural Tourism Market: A Cultural Tourism Typology

H11=
(Week11)

Gatekeepers

H12==
(Week12)

Assessment

M13==
(Week13)

Asset Auditing and Planning

Hl14==
(Week14)

Marketing, Presentation and Management of Heritage Assets

M15==
(Week 15)

Final Exam

M6
(Week16)
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(Relevance between the courses in the category of “Major(Core)”and “Myongji Core Competence)

A

=2
(=]

=/

o

—

al
=

Al

2F Al

SH Al
S

;o

)< HRHAASO WHFHO A

o

OH

(

“MJU’s mid- to long—term Development Plan to improve its

for Students)

*Myongji MJU 2025 Myongiji “Core Competence”:
quality of education and infrastructures
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(1. Credits can be obtained only when s udents attend at Ieast 4/5 (2/3 for students on leave for military purposes) of the
225 Al lecture.)
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(2. When a student is caught in the acts of cheating, plagiarism, unauthorized collaboration, or other forms of academic
dishonesty, he/she will be assigned a failing grade or F for the class in which he/she was caught in the act according to

the University regulations.)
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(Students with |(Students with disabilities may request for academic support(i.e. attendance, lecture, assignments, exams, etc.) from his/her

Disabilities) |assigned advisors during the first week of the class. This request is to be filed through the Center for Students with
Disabilities.)
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(Remarks) |(Syllabus is subject to changes.)




