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nit=s The primary goal of this course is to cultivate competence in planning and analyzing effective Public
D;(_:; Relations campaign by applying theoretical approach and strategic viewpoints based on modern Public
Course Relations as a social science.
Objectives)
TTE Tam Durposedqf }h\s course is to develop practical and strategic PR plans based on modern PR concepts and theories. Therefore, it is essential to establish a theoretical foundation for setting PR goals and deriving comprehensive PR
strategies accordingly.
J.Lﬂl’% ]H 9 Furthermore, we will deepen our understanding of PR domains based on publics and PR goal. Ultimately, we will try to cultivate the ability to plan effective PR campaigns based on strategic frameworks and theories.
(Course In particular, for this semester, we will try to integrate PR theories into the field of culture and arts, considering the recent and notable Hallyu trend. The course will explore methods for creating press releases for actual publicity

Description)

and seek methodologies for developing effective PR strategies

Please be reminded that this course will be conducted in English. However, Korean may be used as a secondary language in some parts to help understanding of meanings with a Korean cultural background.
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*Evaluation: Assignments, Exams, Presentations, Attendance, Attitude
*Assessment Method: The percentage of students with academic achievements of 80 points or higher out of
the total enrolled students (out of 100 points)

*Achievement Goal:

enrol led students

*Evaluation Criteria: Midterm Exam 20%,

Discussion and Class Participation 20%

The percentage of students scoring 80 points or higher should be over 70% of the total

Individual Assignments 20%, Presentations 30%, Attendance 10%,
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( Topics & Lecture Contents ) ( Learning materials Assignments )

NRES

Tradition of Social Science Theory and Research, and PR
(Week1)

NS

(eek?) Communication and PR Reading(Case Study)

K33

(Week3) Concepts and Theories in PR #1 Reading(Case Study)

K43

(Weeka) Concepts and Theories in PR #2 Reading(Case Study)

NSRS

(Week5) Strategy and Process in PR Campaign Reading(Case Study)

K63

(Weeks) Issue and Crisis Management Reading(Case Study)

K73

(Week7) Characteristics and Strategies of Cultural Arts PR Reading(Case Study)

WIEES

(eek8) Midterm exam

KI9==

(Weeka) Developing Communication Strategies Reading(Case Study)

K10

(eek10) Understanding Media Reading(Case Study)

NRRES

(Week11) Concepts in Media Relations Reading(Case Study)

NRPES

(Week12) Publicity and Media Relations Reading(Case Study)

K13

(eek13) Media Events and Press Rehearsals Reading(Case Study)

NREES

(Week 14) Final Project Presentation #1

K15

(Week 15) Final Project Presentation #2
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(Week 16)
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(Relevance between the courses in the category of “Major Capabilities(Core Competence of Liberal arts)”

and “Myongj

i Core Competence)
*Myongji MJU 2025 Myongji

“Core Competence”: “MJU’s mid— to long—term Development Plan to improve its

quality of education and infrastructures
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for Students)

(2. When a student is caught in the acts of cheating, plagiarism, unauthorized collaboration, or other forms of academic
dishonesty, he/she will be assigned a failing grade or F for the class in which he/she was caught in the act according to
the University regulations.)
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(Students with |(Students with disabilities may request for academic support(i.e. attendance, lecture, assignments, exams, etc.) from his/her

Disabilities) |assigned advisors during the first week of the class. This request is to be filed through the Center for Students with
Disabilities.)
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